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ACCOUNTING
Supervised by the Department of Accounting 
Mission Statement

the department of accounting of the college of business administration exists to support the 
mission of the college in providing students with a value-centered, quality accounting education. 
to accomplish this mission, the department supports its faculty in their efforts to excel in teaching, 
research, and service, and encourages its faculty and staff to continue their personal and profes-
sional development. 

Program for Business Administration Students
For the degree of Bachelor of Science in Business Administration with Accounting as the field 

of concentration. the curriculum is concerned with conceptual understanding of accounting and 
accounting competence. the objective is to enable the student to comprehend the functions of 
accounting and the underlying concepts of accounting theory, and apply accounting knowledge 
to business problems. the program is designed to prepare students for leadership in the com-
munity and careers in governmental, managerial or public accounting; teaching positions; one of 
the sub-fields of accounting, such as tax, accounting systems, and others; and for further graduate 
professional training.

Accounting Major
1.  accounting 313, 315, 319, 343, 377, 423.
2. a three-hour elective from the following: accounting 493, 516, 521, 544, 

and 579.
Note: admission to the accounting Program requires junior standing, a cumulative overall grade 

point average of 2.5 or better, no grade lower than “c” in 200-level accounting courses, and/or 
permission of the department chair. a student whose performance has been marginal or who has 
not completed enough courses at creighton to provide a basis for judgment, may be accepted with 
probationary status or deferred until the probability of successfully completing the Program can 
be determined. retention in the Program is conditional upon demonstrating competence in upper 
division accounting courses.
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BUSINESS INTELLIGENCE AND ANALYTICS
Supervised by the Department of Business Intelligence and Analytics

For the degree of bachelor of science in business administration with business intelligence 
and Analytics as the field of concentration. This program is designed to combine the study of 
fundamental technical concepts of computer-based business information processing systems 
with a broad consideration of the organizational and behavioral issues associated with the design 
and management of such systems. it is designed to prepare students for careers in all areas of 
information management. Within the bia concentration, the following tracks are proposed. these 
tracks will allow students the option of customizing the program of bia study to better suit their 
interests and career objectives. 

Information Technology Track: 18 Credits
(All of the following:)
bia 354 data base Management   3 credits
bia 375 business application development  3 credits
bia 459 information systems analysis and design  3 credits
bia 470 data communications and networks  3 credits
six additional credits in bia numbered 300 and above   6 credits

Digital Media and Design Track: 18 Credits
(All of the following:)
bia 354 data base Management   3 credits
bia 375 business application development  3 credits
(One of the following:)

bia 459 information systems analysis and design  3 credits
bia 470 data communications and networks  3 credits

(Nine credits from the following:)
csc 551 Web Programming    3 credits
csc 555 computer graphics    3 credits
gde 381 computer illustration    3 credits
gde 382 Web design    3 credits
gde 423 Multimedia design i    3 credits
gde 425 3d graphics and animation   3 credits
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ECONOMICS
Supervised by the Department of Economics and Finance 

For the degree of Bachelor of Science in Business Administration with Economics as the field 
of concentration. this program is designed to acquaint the student with the tools and techniques of 
economic analysis and the contribution of economic analysis to decision-making in the business 
firm and to society. The program is designed to prepare those interested in careers as economists 
or economic analysts in business, government, and non-government organizations and for gradu-
ate study in economics.

Economics Major for Business Administration Students 
1.  economics 303 (taken junior year), 305 (taken junior year), 508.
2.  nine hours of 300, 400 or 500-level economics courses selected with the approval 

of the major advisor. 

Economics Major for Arts and Sciences Students (34 credits)
the department of economics also provides a program of study for students in the college of 

Arts and Sciences who wish to obtain the degree of Bachelor of Arts with economics as the field 
of concentration.

Concentration major (34 credits): bus 229, eco 203, 205, 303, 305, 508, and 15 hours of 
upper division courses in economics. economics 203 and 205 should be taken before their junior 
year. economics 303 and 305 should be taken in the junior year. 



PrograMs oF study ii - college oF business adMinistration 233

C
ol

le
ge

 o
f B

us
in

es
s 

A
dm

in
ist

ra
tio

n

C
ollege of Business 
A

dm
inistration

FINANCE
Supervised by the Department of Economics and Finance

For the degree of Bachelor of Science in Business Administration with Finance as the field of 
concentration. This curriculum is concerned with the study of financial institutions, and business, 
government, banking, insurance, and personal financial management. Emphasis is on the analysis 
and development of financial principles in all areas of financial decision-making, as well as career 
preparation as financial analysts in business, insurance and banking, and government service. 
Students majoring in finance can choose from four tracks: Financial Analysis, Financial Planning, 
Financial Services, or Insurance and Risk Management Track.  See the list below for the specific 
requirements for each track. Substitutions for finance electives may be made only with the approval 
from the major advisor or department chair. 

 
Financial Analysis Track: 21 Credits

(All of the following:)
Fin 325 investment analysis    3 credits                     
Fin 350 Financial statement analysis   3 credits
Fin 401 advanced Managerial Finance   3 credits
(Nine credits from the following:) 

eco 315 Money and the Financial system   3 credits                    
Fin 366 Finance internship                   3 credits                    
Fin 425 security analysis and Portfolio Management 3 credits                    
Fin 435 Portfolio Practicum i    3 credits
Fin 436 Portfolio Practicum ii    3 credits                    
Fin 491 the Financial World: a campus and travel course 3 credits                    
three credits of Finance electives.    3 credits                    

(One of the following:)
acc 313 external Financial reporting issues  3 credits 
acc 315 Managerial accounting for decision Making 3 credits                    
acc 538 international accounting   3 credits                    
Mba 701 accounting applications Managerial decision Making 3 credits                    
Msa 722 Fixed income and derivatives i   3 credits                    
Msa 724 Quantitative analysis    3 credits                    

 
Financial Planning Track: 21 Credits

(All of the following:)                                                                                           
acc 343 Principles of taxation    3 credits
Fin 340         Principles of insurance   3 credits
Fin 353 Personal Financial Planning   3 credits
Fin 325 investment analysis    3 credits                     
Fin 511 retirement Planning    3 credits
Fin 512 estate Planning and taxation   3 credits
three credits of Finance electives.    3 credits      



234 creighton university undergraduate bulletin

C
ol

le
ge

 o
f B

us
in

es
s 

A
dm

in
ist

ra
tio

n

C
ollege of Business 
A

dm
inistration

Financial Services Track: 21 Credits
(All of the following:)                                                                                           
Fin 325 investment analysis      3 credits           
Fin 353 Personal Financial Planning   3 credits        
(One of the following:)  

eco 315 Money and the Financial system   3 credits
Fin 361 Financial institutions Management  3 credits

(One of the following:)
MKt 333 consumer and Market behavior    3 credits  
MKt 335 sales Management    3 credits        
MKt 343 Marketing research    3 credits        

Nine credits of finance electives chosen in consultation with major 
advisor or department chair.     9 credits           

 
Insurance and Risk Management Track: 21 units

(All of the following:)
Fin 340 Principles of insurance   3 credits
Fin 325 investment analysis    3 credits
acc 343 Principles of taxation    3 credits
Fin 512 estate Planning and taxation   3 credits
Fin 513 life insurance Financial Planning  3 credits
Fin 514 Planning for business and Professionals  3 credits
(One of the following:)

Fin 353 Personal Financial Planning   3 credits
Fin 511 retirement Planning    3 credits
bus 401 legal aspects of life insurance   3 credits

INTERNATIONAL BUSINESS
Supervised by the Department of Economics and Finance

For the degree of bachelor of science in business administration with international business as 
the field of concentration. This program is designed for those students who desire a broad-based 
understanding of international business operations, primarily from the viewpoint of a u.s. busi-
ness entity. it is also designed to provide an international business perspective as related to the 
functional areas of business and to permit experiential learning in a specific world region through 
study abroad programs.

International Business Major
1. Fifteen hours of course work in international business: international accounting 

(acc 538), international economics (eco 538), international Management (Mgt 
373), global Marketing (MKt 363), and international Financial Management 
(Fin 558).

2. the international culture requirement (category iii-b) must be met through six 
hours of intermediate level course work in a language. the international business 
course requirement does not apply to this major.

3. study abroad: each student must experience study abroad, with a minimum of six 
hours of study overseas, preferably in a region of foreign language expertise of the 
student. course work must include three hours of business, to be approved by the 
faculty advisor.

4.  a total of three business electives are required for international business major. 
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MARKETING
Supervised by the Department of Marketing and Management

For the degree of Bachelor of Science in Business Administration with Marketing as the field of 
concentration. this program is designed for those students interested in preparing for the general 
field of marketing and/or for those wishing to prepare for specific careers in retailing, industrial 
marketing, advertising, sales management, and marketing research.

 
Marketing Major

1.  Marketing 333, 343, 473.
2.  a minimum of nine hours from the following: Marketing electives (300- or 

400-level). other courses may be utilized with special approval of the department 
chair.

 Note: students contemplating marketing as a major are advised to take Marketing 
319 the first semester of their junior year or in the previous summer session.

MANAGEMENT
Supervised by the Department of Marketing and Management

For the degree of bachelor of science in business administration with Management as the 
field of concentration.  This program is designed for those students who have a very strong 
interest in business, but whose desire for specialization lies outside the traditional majors of 
accounting, economics, finance, international business, marketing, or management information 
systems.  students majoring in management can choose from any of seven tracks:  

bioscience entrepreneurship, business ethics, general entrepreneurship, human resource 
Management, social entrepreneurship, Military Management (rotc students only), or the 
4-year Pre-law track.

Bioscience Entrepreneurship Track
(All of the following:)
ent 366 internship     3 credits
ent 502 Finance for entrepreneurial ventures   3 credits
ent 518 bioscience technology commercialization  3 credits
ent 520 business Planning for bioscience ventures  3 credits
MKt 343 Marketing research    3 credits
three credits of entrepreneurship electives    3 credits

Business Ethics Track (18 credits)
(All of the following:)
eco 528 economic development   3 credits
(One of the following:)

Mgt 341  advanced organizational behavior  3 credits
Mgt 479 seminar in Management   3 credits
Psy 369 organizational Psychology   3 credits

(Choose 12 credits from the following:)
Courses should adhere to a unified theme that complements the student’s business 
education in the areas of ethics and social responsibility.
For example, a student interested in ethics across business disciplines might take ACC 423, 
FIN 343, BIA 354, & MGT 373.  A student interested in spirituality in the workplace might 
take JPS 365, PHL 353, PHL 368, and THL 572.  A student interested in macro-ethics and 
business might take PHL 358, PHL 450, PLS 430, and SOC 331.  Other combinations are 
possible.  A student wanting help with options should visit with Dr. Beverly Kracher.

acc 423 auditing     3 credits
ant 455 Food, society, and environment   3 credits
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bia 354 data base Management   3 credits
coM 311 ethics and the uses of rhetoric   3 credits
evs 354 environmental ethics    3 credits
Fin 343  social insurance and economic security  3 credits 
JrM 438 Media ethics    3 credits
JPs 365 Faith and Moral development   1 credit
Mgt 373 international Management   3 credits 
Phl 309 Meaning in america    3 credits
Phl 317 Philosophy of sport    3 credits
Phl 331 Moral Philosophy    3 credits
Phl 348 Philosophy of Feminism   3 credits
Phl 351 introduction to chinese Philosophy  3 credits
Phl 353 introduction to buddhism   3 credits
Phl 354 environmental ethics    3 credits
Phl 355 science, technology, and values   3 credits
Phl 358 social and Political Philosophy   3 credits
Phl 359 the history of ethics    3 credits
Phl 368 Moral Psychology    3 credits
Phl 435 literature, Philosophy, and economics   3 credits
Phl 450 Philosophy and commercial societies  3 credits
Phl 453 ethics and Public Policy   3 credits
Phl 459 Marxism     3 credits
Phl 482 race in america: idea and reality  3 credits
Pls 340 international Politics    3 credits
Pls 430 ethics and Market reforms   3 credits 
Pls 451 theories of Peace and World order  3 credits
Psy 344 social Psychology    3 credits
soc 309 the urban social system   3 credits
soc 331 industry and society    3 credits
sWK 409 race & gender relations: Moral and ethical dilemma 3 credits
thl 572 ethics and spirituality    3 credits

electives must be approved by the Marketing and Management department chair.

General Entrepreneurship Track
(All of the following:)
ent 366 internship     3 credits
ent 312 innovation and creativity   3 credits
ent 314 business Planning for social entrepreneurs   3 credits
ent 502 Finance for entrepreneurial ventures   3 credits
MKt 343 Marketing research    3 credits
three credits of entrepreneurship electives    3 credits

Human Resources Management Track (18 credits)
(All of the following:)
coM 464 training and development   3 credits
(One of the following:)

Mgt 351  Personnel/human resources Management  3 credits
coM 370  human resource administration   3 credits

(One of the following:)
Mgt 341  advanced organizational behavior  3 credits
Mgt 479 seminar in Management   3 credits
Psy 369 organizational Psychology   3 credits

(Nine credits from the following:)
bus 366 internship (hr-related)   3 credits
coM 320 leadership: theories, styles, and skills  3 credits
coM 361 interpersonal communication   3 credits
coM 362 small group communication   3 credits
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coM 463 organizational assessment   3 credits
Mgt 479 seminar in Management   3 credits
Phl 368 Moral Psychology    3 credits
Psy 344 social Psychology    3 credits
Psy 353 industrial Psychology    3 credits
Psy 423 tests and Measurement   3 credits

electives must be approved by the Marketing and Management department chair

Military Management Track (18 credits: Open only to ROTC students)
(All of the following:)
Mil 300   leadership laboratory iii   1 credit
Mil 301  small unit tactics & leadership   3 credits
Mil 302  advanced small unit tactics & leadership  3 credits
Mil 351  advanced leadership camp training  3 credits
Mil 400   leadership laboratory iv   1 credit
Mil 401  Military Professionalism & ethics  2 credits
Mil 402 Military Management seminar   2 credits
Mgt 479 seminar in Management   3 credits

Pre-Law Track (18 credits)
(All of the following:)
bus 301 business law    3 credits 
bus 321 Mock trial  lecture    2 credits
bus 322 Mock trial Practicum    1 credit
(Twelve credits from the following:)

acc 343 Principles of taxation    3 credits
acc 544 advanced taxation    3 credits
bus 366 business internship (law related)  3 credits 
coM 321 Persuasion     3 credits 
coM 370 human resources Management   3 credits
his 354 constitutional history of the u.s. to 1877  3 credits
his 355  constitutional history of the u.s. since 1877  3 credits
his 372 equality, Minorities, and Public Policy  3 credits 
JrM 529 law of Mass communication   3 credits
Mgt 351 Personnel/ human resource Management  3 credits
Phl 312 symbolic logic    3 credits 
Phl 440  legal Philosophy    3 credits
Pls 320 Judicial Process    3 credits
Pls 337 constitutional law    3 credits
Pls 367 theory of law    3 credits
Pls 438 contemporary issues in civil liberty  3 credits 
Psy 363 Psychology and the law   3 credits
soc 321 sociology of the criminal Justice system  3 credits
soc 423 law and society    3 credits

electives must be approved by the Marketing and Management department chair.

Social Entrepreneurship Track Major
(All of the following:)
ent 312 innovation and creativity   3 credits
ent 314 business Planning for social entrepreneurs   3 credits
ent 316 social entrepreneurship incubator   3 credits 
ent 502 Finance for entrepreneurial ventures   3 credits
MKt 343 Marketing research    3 credits
three credits of entrepreneurship electives    3 credits


